Sony BRAVIA Professional
Displays Power Stella

McCartney's Global Store
Digital Signage

In an innovative partnership with Sony, renowned
fashion designer Stella McCartney successfully
transformed the retail landscape by digitizing
storefronts across 11 flagship stores worldwide. Utilizing
Sony BRAVIA professional displays, the collaboration
promoted the Winter collection, showcasing a blend

of high-performance technology and sustainable
practices that resonate with modern consumers.

11 Flagship Stores Worldwide
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sustainable, high-performance window

[ displays that embodied the brand'’s signature
style and elevated the customer experience.
Each flagship store required a customized

slayouts, ensuring every installation was both (44

impactful and simple to deploy. Our Stella McCartney global

flagships represent our brand
essence and experience. Our
retail storefront solution,
therefore, needed to deliver
the premium high picture
quality needed to showcase
the creative energy, fashion,
and impactful details of our
Winter 2024 campaign. Not
only did Sony technology
help us bring our vision to
life, but the brand also shares
our values in sustainability
and innovation.

SOLUTION

Sony's BRAVIA BZ40L, BZ35L and BZ30J
professional displays offered the perfect
blend of performance and purpose.
Engineered with recycled materials and
reduced packaging, the displays aligned with
Stella McCartney's sustainability goals while

delivering stunning clarity, color and contrast
across every storefront.

OUTCOME

The collaboration resulted in captivating

digital displays that bring Stella McCartney’s
H creative vision to life. With brilliant 4K
imagery, Deep Black Non-Glare technology,

and energy-efficient design, Sony’s BRAVIA
displays reflect the shared commitment of
both brands to innovation, sustainability, and
an elevated retail experience.

- Stella McCartney Representative
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Read the full case study.



https://pro.sony/ue_US/retail/retail-insights/stella-mccartney-installed-bravia-in-their-stores

Sony Professional Display Solutions for Retail

Elevate Your Retail Experience with Sony Professional Solutions

In today's competitive retail landscape, brands must leverage cutting-edge in-store technology to create
engaging customer experiences. Sony Pro Display Solutions offer an unparalleled opportunity for retailers
and brands to elevate their storefronts with stunning visuals that captivate and inspire. By integrating
high-quality displays built for 24/7 usage and commercial use, brands can effectively showcase their
products and tell compelling stories that resonate with consumers.

Learn More >

With Pro BRAVIA, Sustainability Is in Every Scene
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Road to Zero is Sony’s global environmental plan, striving
to achieve a zero environmental footprint throughout the
life cycle of our products and business activities.
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review of power consumption during use.
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